/ } FORESTS
FOR ALL

FSC FOREVER

FSCOMARKETING AND COMMUNICATIONS
TOOLKIT

»\-The knowledge and assets base to Create marketlng and Communlca’uoms Campalgns
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THE NEW TOOLKIT COLLATES, IN ONE PLACE, ALL THE TOOLS THAT Q FORESTS"

FOR ALL
YOU NEED TO CREATE MEANINGFUL, EFFECTIVE MARKETING AND FSC FOREVER
COMMUNICATIONS CAMPAIGNS
GAIN CONSUMER INSIGHTS AND LEARN HOW TO DEVELOP A CREATE YOUR OWN DESPOKE
UNDERSTAND THE VALUE OF THE =~ CAMPAIGN AND A MATERIALS OR DOWNLOAD
FSC BRAND WITHIN A RESEARCH  MULTICHANNEL PRESENCE READY-TO-USE CREATIVE ASSETS
FRAMEWORK FROM ALL FSC OFFICES

Discover the tried and tested findings behind the Fateass Baordelines will direct you from the moment yBuplore and download our creéfinarasssianners 1
All Forever mix and how itcan helpyoutellyour det er mi ne t he awar enes rinpatherss.eOr, take ajook @trthe Enegery ando
sustainability story effectively, building on the trustitit F&@sts For All Forever -tdfthesegs with your bespoke campaign.

garners. certification body or FSC national office.
The new Toolkit provides inspiration and localized

You will find all the information you need to create &$C national office has its own platform to show yc
effective, purposeful deinypdohe igpeopvseacantbaign® Mocatized ags#

washingo. multiple languages, are also available for downloac
STRATEGIC INSIGHTS GUIDANCE FOR CREATION CREATIVE ASSETS AND
LOCALIZATION
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YOUR SET OF TOOLS L roness

FSC FOREVER

CONSUMER INSIGHTS @ CAMPAIGN ACTIVATION @ DOWNLOADS
B h .
ranstrengt Promotiomak Brandmarks
Audience Targeting Measuriperformance Images
Adgoustory

FSC brand strategy Offlineromotioaskets

Onlineromotioasakets

MESSAGING @ GUIDELINES 9 COUNTRY SELECTOR

Branidlentity

Sigwff process
Social media
Cebranding

THE NEW TOOLKIT IS A MORE POWERFUL AND DYNAMIC WED APPLICATION

The user interface has been reworked: it now has a newsfeed, more country pages, continuous local market downloads, and a vastly improved
search function. There is more to come later this year, based on user feedback.



SEVERAL PARTNERS HAVE ALREADY DEVELOPED
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ALL FSC LICENSE HOLDERS HAVE FREE ACCESS TO THE TOOLKIT
If you are interested in getting access, email us at marketing@fsc.org

If you want to see real campaigns developed by Toolkit users, have a look at our
FSC Campaigns platform



mailto:marketing@fsc.org
https://www.marketingtoolkitfsc.org/campaign-sharing-platform/

