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Servicing the needs of business clients is a strategic 
priority for the Forest Stewardship Council (FSC). FSC’s 
Key Account Management Program aims to build and 
maintain strong and productive relationships with key 
clients who engage with and are committed to FSC. 

FSC’s business partners continually drive the demand 
for and supply of FSC certified products and in recent 
years these efforts have contributed to the phenomenal 
growth of the FSC system.  They have also significantly 
increased awareness and uptake of FSC certification. 
Partnerships and collaboration between FSC and 
committed clients are crucial to support market 
development for FSC certified products. In its Key 
Account Management Program FSC engages with 
leading business clients who show a strong public 
commitment to FSC on various levels and can help FSC 

achieve its mission and objectives.

FSC International Center and FSC Network Partners 
have implemented a program that focuses on developing 
and building sustainable, long-term relationships with 
clients based on recognition of mutual benefits. By 
working in collaboration to share skills and resources 
these partnerships are driving innovative solutions to 
promote responsible forest management. Key account 
management is responsible for successful engagement 
with FSC’s key clients and will ensure stronger 
relationships and productive corporate partnerships, 
leading to better service delivery.

FSC and business clients can jointly capitalize on the 
business value that the FSC brand has in today’s global 
marketplace.
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Working together with FSC 

The Forest Stewardship Council and key clients can 
work together to meet challenges and opportunities in 
promoting responsible forest management globally and 
within supply chains. FSC helps key clients show their 
commitment, both at a business and a consumer level. 
Joint activities and campaigns raise the value of the 
FSC brand and increase the demand for FSC products 
globally. engaging with FSC means access to FSC’s 
worldwide network and knowledge of the market, forest 
certification and standards-based forestry. 
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“Paper for our books is the most significant natural 
resource we use and we have a duty to think about 
the entire journey from forest to printed page - 
sharing with our partners a care for the environment 
and respect for local communities. We continue to 
encourage our paper and print suppliers to adopt 
the FSC standard and work closely with FSC to 
achieve these goals.“ 

Peter Hughes, Head of Corporate Responsibility, 

Pearson plc

Browse the FSC Marketplace for FSC certified products: www.marketplace.fsc.org


